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The Advisor Advantage  
The Value of the Advisor Study

R e s e a r c h  a n d  T h o u g h t  L e a d e r s h i p
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1 VALIC financial advisors have a MEASURABLE IMPACT  
ON RETIREMENT OUTCOMES

On average, meeting with a VALIC financial advisor has led to a 32% increase in participant  
contributions among our sample group ($215 monthly contribution without an advisor compared to $283 
with a VALIC financial advisor).1 After 30 years of investing, that could make a difference of $3,169 more 
annual retirement income.2

Source: The Value of the Advisor Study, VALIC, 2018.
1 Researchers used actual contribution and asset data from 65,000 new VALIC participant accounts opened in 2013 with any voluntary contributions through 
2016. They compared participants who had advisor contact to those who had no advisor contact. Their rigorous analysis isolates the impact of advisor contact, 
factoring out the influence of salary, age, gender, marital status and employer match. Those other factors would artificially inflate the impact of contact with an 
advisor. For the purpose of the study, researchers defined “advisor contact” as one or more of the following meeting types: 1. An annual review of the participant’s 
account; 2. An ad-hoc review; 3. A working session to develop a participant’s comprehensive, written financial plan. 

2 Annual retirement income is shown for illustrative purposes only. Projected hypothetical total savings over 30 years, assuming a 5% average rate of return, would 
be $179,681 without advisor contact vs. $236,511 with advisor contact. Based on those total savings results, projected annual retirement income for a 25-year 
retirement, as shown, assumes a 3% rate of return with withdrawals taken at the beginning of each year.
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VALIC financial advisors make a real difference— 
participants say it and our research proves it. 

Our research also provides actionable findings to help plan sponsors partner 
effectively with our financial advisors in order to drive behavior change and 
achieve shared goals, such as increased plan participation and contribution 
rates—and ultimately, retirement readiness.

KEY  
INSIGHTS  
from our 

proprietary 
research
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2 VALIC participants, more than others,  
REALIZE THE VALUE OF WORKING WITH ADVISORS

As part of this study, we asked researchers to compare VALIC retirement plan participants to those who are 
with other providers. The VALIC participants were demographically similar to the other participants in terms 
of average employment tenure, employer size, age, generation, income and marital status. 

3 Participants want financial advice that’s  
HOLISTIC AND PERSONAL 

Our research also reveals a nearly universal desire on the part of participants to talk to an advisor about 
important topics, including seeing if they’re “on track” and talking through their full financial picture.

“ The Value of the Advisor” White Paper offers complete survey findings.  
Contact your VALIC representative to learn more.

Would like to discuss Have discussed TOTAL

Whether I am on track for retirement 35% 53% 88%

How investments are performing/help understanding statements 39% 48% 87%

How to allocate my assets among the plan’s investment options 38% 49% 87%

How much I should be contributing to the plan 28% 56% 84%

General education on investment types and their risks 37% 43% 80%

My full financial picture including all my assets and debts 51% 28% 79%

What questions I should be asking about financial matters 44% 35% 79%

Developing a comprehensive, written financial plan 53% 24% 77%

Top topics of interest to participants 
(% of participants who have met with an advisor/ 
representative from the plan)

Results show VALIC participants are more likely to...

Meet with an advisor before deciding 
to participate in the plan

Meet with an advisor at least  
twice per year

Prefer working one-on-one with an 
advisor for savings and investments

47%

34%

VALIC

Other

49%

33%

VALIC

Other

75%

67%

VALIC

Other
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R e s e a r c h  a n d  T h o u g h t  L e a d e r s h i p

The Human Side of 
Cybersecurity

 4

Retirement plan sponsors can play 
a critical role in helping to increase 
cybersecurity by raising awareness 
among employees.  

Cybercrime isn’t just technical—it’s anti-social

Cyber criminals prey not only on systems and 
infrastructure, but also on people. One of the 
most common techniques they use is called “social 
engineering”—manipulating natural human 
tendencies to defraud a victim. 

Educate employees to create a culture of 
cybersecurity

The antidote to social engineering is a culture of 
cyber awareness. Train and empower individuals  
to identify warning signs of social engineering:

• An unknown caller asking for contact information 
of another employee

• An unexpected email urging the recipient to  
click a link

• A stranger trying to connect via social media
• Any requests to log in or supply their user IDs  

or passwords 

Note that the most effective cybercriminals are 
chameleons—at first glance, their emails may look 
like they come from legitimate sources. Knowing their 
identities won’t hold up to scrutiny, they create false 
urgency to make people respond immediately.

Hitting pause may stop a cyberattack

Encourage employees to pause if they spot any of 
these situations. Make it clear: If an employee has 
any inkling a request seems suspicious, it’s okay to 
slow down and verify the source.

Form a united front

Partnerships across teams can help strengthen 
cybersecurity—and it all starts at the top. We 
recommend that plan sponsors advocate for putting 
cybersecurity on the agenda at leadership meetings 
so everyone can discuss cyber risk and possible 
impacts to various departments.

The leaders of today’s institutions set the stage for 
creating a working knowledge of cybersecurity 
among employees, which in turn helps their 
organizations prevent cyberattacks whenever 
possible, spot them when they do occur, and respond 
swiftly as needed. 

Learn more

To explore cybersecurity best practices and  
solutions available, ask your VALIC representative  
for a copy of our cybersecurity paper or visit 
www.aig.com/cyberedge.

To see how we protect retirement plan accounts,  
visit www.VALIC.com/security-center.
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F u t u r e F I T .® F r e e d o m .  I n d i v i d u a l l y  Ta i l o r e d .®

Driving Better Outcomes: 
The Digital Edge
We have transformed the way  
your employees prepare for the  
future with a best-in-class participant 
experience. We call it FutureFIT.® 
Freedom. Individually Tailored.®

The power of our experienced, local advisors paired 
with innovative technology is driving enhanced results 
and improving employees’ retirement readiness. 

FutureFIT includes a targeted, interactive, personal 
digital experience. When coupled with the power of 
a personal conversation, you have a retirement plan 
communication program that is effective, measurable 
and meaningful. 
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FutureFIT: 
Making a positive impact

Online Registrations1

Total Logins

Online Contribution Increases (net)

FutureFIT Calculator Usage2

up 35%

up 21%

up 23%

up 66%

2017  
RESULTS

Industry research on measures of satisfaction  
has rated our participant website highly on the 
following attributes:

• Ease of navigation

• Range of transaction functionality

• Usefulness of content and information

• Ease of use and availability of tools  
and calculators

  

1Represents the percentage of online participant accounts.
2Represents the improved use of asset allocation tools of online participant accounts.
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F u t u r e F I T .® F r e e d o m .  I n d i v i d u a l l y  Ta i l o r e d .®

A Personalized 

Workspace 
encourages Action

Personalized Workspace

Here employees can track  
future income, performance  

and portfolio metrics,  
as well as make adjustments  

here and there to  
stay the course.  

All tailored just for them.

FutureFIT offers employees a highly personalized experience. 
Once enrolled, they can dive right into their individually 
tailored workspace. 

Most people use their monthly income to budget, so with FutureFIT, we put a special 
emphasis on helping participants think about their future goals in the same way.

• Personalized messages appear right at the top of the screen, helping participants 
see exactly where they stand 

• Balance and performance information is front and center, and we put a 
significant focus on what’s really important—estimated future monthly income 

• The FutureFIT calculator encourages immediate action and shows participants 
how to get—and stay—on track for their future 



F i n a n c i a l  W e l l n e s s

Financial Wellness Through  
Online Education
Saving for the future combined with 
ongoing education is important for 
employee financial wellness. That’s 
why we offer FutureFIT University, 
a robust online program, as a key 
component of our end-to-end financial 
wellness offering.

VALIC is committed to helping your employees  
make sense of life’s important money matters. 
We have partnered with EverFi, an educational 
technology company, to offer FutureFIT University to 
your employees and their families.

• FutureFIT University is a personalized learning 
experience that uses games and simulations to 
teach key financial concepts, such as Retirement 
Planning, Budgeting, Credit Reporting and more. 
Content is delivered in short, interactive 
learning segments to create a fun and 
engaging experience.

• FutureFIT University also features educational 
content for the entire family with specific courses 
geared for students of all ages—from grade 
school to young adult. Your employees  
can use the power of technology to share a fun, 
age-appropriate learning experience with  
family members. 

 

FutureFIT University can be easily  
accessed from a PC, tablet or mobile 
device. It’s easy for employees— 
and their family members—to build  
the skills they may need to help reach  
their financial goals.
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We will support 
your employees’ 

educational needs 
where and when it 

works for them.
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D i g i t a l  T r a n s f o r m a t i o n

Powerful Technology to Help 
You Manage Your Plan
SponsorFITSM

 

At VALIC, we recognize how busy  
you are with demands on your time 
every day. That’s why we created an 
easier way to manage your plan— 
a simple, online experience that’s 
clean, concise and meets you where 
you are. We call it SponsorFIT.SM   

Futures. Individually Tailored.SM

With the SponsorFIT experience, you’ll be able to:

• Create custom reports specific to plan needs
• View plan data and trends to turn insights into 

outcomes
• Tailor strategies and help improve retirement 

readiness among employees

SponsorFIT is designed to help keep you in control, 
make plan administration easier, and help your 
employees achieve the futures they envision. 

SponsorFIT transforms how  

you access and interact  

with your retirement plan,  

the same way FutureFIT 

has transformed the 

participant experience. 
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• Our enhanced self-service portal  
enables direct access to the plan information 
you need on a daily basis. 

• Your personal dashboard puts plan 
information at your fingertips. We’ve 
designed it using the same modular 
approach we built into our FutureFIT 

participant site. 

• You decide what works best for you—from 
how you access the site to which reports 
you run and when. Select from an enhanced 
menu of standard reports or create 
customized reporting with ease. 

• You can also take advantage of valuable 
tools and content to help drive results in our 
new “Insights to Outcomes” section.
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SponsorFITSM  Take a  
closer look



R e t i r e m e n t  R e a d i n e s s
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Ensuring Your Employees  
Are Ready for Retirement  
Retirement Pathfinder®—where digital meets personal 

Are your employees “on track” for 
the retirement they envision? VALIC 
makes it easy for them to find out with 
Retirement Pathfinder—our innovative 
retirement income planning tool. 

With Retirement Pathfinder, one of our most powerful 
tools, your participants and their VALIC financial 
advisors can work together to:

• Model their retirement plan instantly using  
a variety of market conditions

• Optimize saving strategies to meet varying goals, 
adjusting their retirement date and more

• Create multiple dynamic plans to explore  
different scenarios

In just minutes, employees can get a clearer 
understanding of where they stand, and where they 
might need to make changes. 

Retirement Pathfinder allows our advisors to create 
the personal, actionable guidance employees want—
and need—to help achieve their retirement goals. 

Your employees can get real-time answers  
to their questions:

• Can I retire when I planned?
• How much monthly income will I need?
• Am I currently saving enough?
• Will I outlive my retirement savings?

 10
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A Personalized Approach to  
Enhance Participant Engagement 
Introducing the Participant Experience Playbook

The new digital Participant Experience 
Playbook offers a powerful approach 
to develop targeted, data-driven 
employee outreach strategies.

The Participant Experience Playbook provides end-
to-end campaigns to help drive participant actions 
and outcomes. Working together, we can identify 
individual segments of your employee population and 
implement targeted outreach strategies to motivate 
positive change for their retirement readiness. 

Communication strategies such as emails, articles, 
videos, posters and fliers can be customized to help 
encourage employees to enroll in their retirement  
plan, increase contributions, allocate or diversify 
assets, designate a beneficiary and more. 

The Participant Experience Playbook is one of 
the many ways VALIC can help put personalized 
retirement solutions to work for your organization. 
With the Participant Experience Playbook, we 
can strategically partner to reinforce participant 
engagement and the many benefits that your  
plan provides.
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I n d u s t r y  R e c o g n i t i o n
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Awards & Accolades 
At VALIC, our goal is to provide you and your employees with industry-leading 
technology and award-winning service. We are particularly proud to share these 
recent awards and accolades. 
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#1 Behavior — Centric Website

#2 Overall Participant Website

#2 Digital Online Enrollment 
Process Overview

#2 Mobile Website

Source: DALBAR, 2018

EverFi Financial Capability 
Innovation Award

32 Platinum & Gold 

20 Platinum & Gold 

6 Platinum & Gold 

Award-Winning Support and Digital Technology

 PARTICIPANT WEBSITE RANKINGS
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• 54 Best in Class Awards 

More than any other provider to not-for-profit institutions

• 10 Service Commendations

• DC Survey Standout 
Awarded to the three organizations that received  
the most Best in Class Awards in a given market

• Service Star Team Award 

Awarded for exemplary service over the past year  

•  Best in Class 
Retirement Plan Provider

 Chatham Partners’ 2017  
Client Satisfaction Analysis

Thanks to our satisfied clients, VALIC has received the following 
awards and commendations for 2017 from PLANSPONSOR 
Magazine and Chatham Partners



Financial data shown above is as of December 31, 2017.
Securities and investment advisory services offered through VALIC Financial Advisors, Inc. (“VFA”), member FINRA, SIPC and an SEC-registered 
investment advisor. VFA registered representatives offer securities and other products under retirement plans and IRAs, and to clients outside of 
such arrangements.
Annuities issued by The Variable Annuity Life Insurance Company (“VALIC”), Houston, TX. Variable annuities distributed by its affiliate,  
AIG Capital Services, Inc. (“ACS”), member FINRA. Guarantees are backed by the claims-paying ability of VALIC and are not the responsibility 
of AIG. VALIC, VFA and ACS are members of American International Group, Inc. (“AIG”). VALIC represents The Variable Annuity Life Insurance 
Company and its subsidiaries, VALIC Financial Advisors, Inc. and VALIC Retirement Services Company.
American International Group, Inc. (AIG) is a leading global insurance organization. Founded in 1919, today AIG member companies  
provide a wide range of property casualty insurance, life insurance, retirement products and other financial services to customers in more than 
80 countries and jurisdictions.

Copyright © The Variable Annuity Life Insurance Company. All rights reserved.

For Plan Sponsor and Consultant Use Only. Not for Public Distribution.

172803 VC28920 (10/18)

VALIC Today
• 60+ Years of Experience

• 1.8 Million Individuals Served

• $103.8 Billion in Total Assets  
Under Administration

• Nearly 3,000 Employees 

• 1,250 Financial Advisors

• Member of American International 
Group, Inc. (AIG)

AIG Today
• One of the World’s Largest Insurance Organizations

• Nearly 50,000 Employees Around the Globe

• $498.3 Billion in Total Assets

• Over $65 Billion in Shareholders’ Equity

• Celebrating its Centennial in 2019—For nearly  
100 years, AIG companies have been helping protect 
clients and their families from the unexpected, and  
helping them safeguard their future. 

AIG and VALIC: Giving Back 

Nearly 9,500 employees committed 52,588 volunteer hours in 2017, 
for charitable and community causes. Through funding and employee 
participation, we also proudly support hundreds of not-for-profit 
organizations, including:

•  Financial literacy education to inner city students from grade school to high school
• Cultural treasures such as museum memberships, symphonies, theaters and art galleries
• Community partner programs such as Junior Achievement, Disabled Sports and others

Real strategies  Let us put real retirement solutions to work for your organization and your employees
CALL 1-888-478-7020     CLICK VALIC.com


